IMPACT

METRICS

Each year the Department of Labor and Industry’s Center for Workforce
Information and Analysis provides SEWN with the greater economic
impact of the manufacturing jobs saved. During the 2023-24 program

(7)) year, SEWN saved over 3400 jobs (including indirect and induced jobs),
I<_I contributed over a billion dollars to Pennsylvania’s total economic

5 output, resulting in over $100 million in state and local tax revenue.
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IMPACT

METRICS

Over the last five (5) program years, SEWN has saved jobs at an average of $1,250 per job
saved. Over 5900 manufacturing jobs were retained during this time, saving the
Commonwealth more than $38.1 million in Pennsylvania Unemployment Compensation
benefits, and nearly $1 billion if jobs/payroll multipliers are included.

JOBS SEWN COST TO UNEMPLOYMENT
RETAINED SAVE JOBS COSTS SAVED
2019 - 2020 1023 $1,437,315 $5,499,648
2020 - 2021 1497 $1,439,695 $8,523,918
2021 - 2022 1087 $1,500,000 $8.632,954
2022 - 2023 1044 $1,497,254 $6,706,656
2023 - 2024 1333 $1,520,085 $8,770,848

SEWN GLIENT SERVICES: 2018-2023

Operations & New Market Financial High Performance Ownership
Cost Management Opportunities Restructuring Workplace Transition
[SEWN]was great with helping us see the
pitfalls within our organization and CONTACT SEWN
understand where we fit. They helped us
realize we weren't asking ourselves the right 866-SVA-8832
N n 1 ’7II
questions such as "should we or §houldn t we? SEWNCONTACT@STEELVALLEY.ORG
We look forward to the valuable information
to come as we grow! WWW.SAVINGPAJOBS.ORG

Richard Tornetta Sparked Innovations



